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ROOM SETTING BY BERNHARDT 

WHAT’S HAPPENING
AT THE HIGH END

H O M E  A C C E N T S  TODAY

HIGH DESIGN
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N 
o one translates the classic blue 
and white color combination quite 
like Barclay Butera. The Newport 
Beach, Calif.-based designer’s 

signature look instills the environments he 
creates with an aesthetic that feels at once 
both timeless and fresh. 

The coastal-chic pairing makes frequent 
appearances throughout the myriad projects 
that make him a notable triple threat in the 
home industry – his interiors, his retail stores 
and his product designs. It even adorns the 
Rolls-Royce Dawn that Butera designed last 
year (Architectural Digest describes it as a 
“yacht on wheels”), which marked the first 
time the renowned company commissioned an 
interior designer to collaborate on a car.

“I am barraged with requests to return 
to that color scheme all the time,” Butera 
said. “You know, I have always loved blue, in 
fashion, home, in general. I did a few show-
stopping signature blue and white projects 
in my early years and boy did that stick! It’s 

a badge I am happy to wear. My dear friend 
Ann Maine, retired editor in chief of Traditional 
Home, called me ‘Blue Boy’ once in an article 
– I loved that! I think when something is real 
and organic then it works.”

Of course, Butera’s diverse portfolio 

extends far beyond “Barclay Blue.” His design 
influences range from fashion to architecture, 
from Old Hollywood and Palm Beach to 
adventures across the globe. His unique blend 
of patterns, textures and all-American style 
has appeared in residences and showhouses 
across the country, including urban dwellings, 
country abodes, beachside retreats and 
mountain homes. 

Butera’s passion for interior design ignited 
in his early teens, when he assisted his mother 
at her interior design business. “I started 
out being responsible for fabric swatches, 
inventory, doing the paper and grunt work,” 
Butera said. “It’s really the only way to go if 
you want to be a real interior designer – learn 
from the ground up.”

He helped his mother open her Newport 
Beach showroom in 1992 before opening his 
own showroom two years later. Since then, 
Barclay Butera Inc. has escalated into a 
full-scale lifestyle brand with 45 employees. 
Butera operates retail and interior design 
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NEW TRADITIONALIST
AFTER TWO DECADES IN BUSINESS, BARCLAY BUTERA’S LIFESTYLE EMPIRE BRINGS CREATIVE LUXURY  

TO INTERIORS, RETAIL AND PRODUCT DESIGN

B Y  A L E X A  B O S C H I N I

This residence in Corona del Mar, Calif., embodies Barclay Butera’s elevated approach to coastal-inspired design.

Barclay Butera
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showrooms in Newport Beach, Calif.; Park 
City, Utah; and Corona del Mar, Calif. (the 
latter of which is housed in the same location 
as his mother’s original design business). He 
has authored five coffee table books. And 
he designs product for a host of licensing 
partners including lighting for Bradburn 
Home; top-of-bed and decorative pillows 
for Eastern Accents; wall art for Leftbank 
Art; mirrors for Mirror Image home; rugs for 
Nourison; textiles and carpets for Kravet; 
and wallcoverings for MDC/Winfield 
Thybony.

Butera will venture into exteriors with his 
first outdoor furniture collection for Castelle, 
launching at the spring High Point Market. 
Other new licensing partnerships include 
furniture with Lexington Home Brands, 
debuting this fall, and home accessories, 
holiday and outdoor accents with Napa 
Home & Garden, bowing in January 2018.

“We have been so fortunate,” Butera said 
of his business’ growth. “Of course cycles 
go up and down over the years, but we have 
seen steady consistent growth over the last 
22 years. For that I am very grateful.”

Your businesses encompasses retail, interior 
design and product design – is it equal parts, 
or does one division dominate the other two?  
No question interior design is our focus and 
the back bone of our business. But with our 
licensing push over the last nine years we 
discovered that retail is also so important. 
To be able to design and provide our very 
discerning clientele with furniture, accessories 
and home décor that we create makes all the 
difference.

Describe your average interior design project/
client: My clientele is extremely diverse. I think 
because our mantra is really “client for life.” 
We can start out with a young couple and their 
first apartment, often times their parents might 
be clients, or they have been referred to us. 
Our history shows these people stay with us 
through their second, third, sometimes fourth 
and fifth homes. 

That is a testament to our team. We bend 
over backwards for clients and I truly enjoy 
watching their tastes evolve, seeing their 
families change and grow. I will say the majority 
of our major clients are well-established with 

several homes… which is great for us!

What’s “hot” in home furnishings with you 
and your interior design clients? Since my 
trip to Paris last year I am seeing a resurgence 
in color, color, color. The Paris markets were 
all about strong, bold shades and mixing 
of patterns, which is a signature of mine. 
The interesting thing is we also are seeing a 
return to clients of all demographics and ages 
wanting more traditional furnishings. Trends 
are out; people are looking for investment 
pieces rather that quick hit wonders. I am 
thrilled because my new furniture license with 
Lexington that launches next fall is going to be 
all about the New Traditional. 

What interior designer (besides yourself) 
would you most like to have design your next 
residence? I really admire Bill Sofield. I love 
his taste, his furnishings and he is a sweet guy. 
Bill, you can make over my home anytime!

Since you began working in the interior design 
business, how have you seen the upscale 
residential design client change? Upscale 

Butera’s business is three-fold, encompassing interior design, retail and product design for manufacturing partners such as Bradburn Home.
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residential design clients are moving toward a 
simpler lifestyle. They want fewer pieces, but 
the best quality. They do not define themselves 
by their possessions; they want to live well but 
they do not want to be slaves to their “things.” 
We are decorating accordingly, top quality all 
around, but less is more. It’s a very modern 
way of living; that’s where the title of my last 
book came from!

The word “luxury” means: It’s almost cerebral. 
It’s not one brand, one item; it’s the quality of 
your life, not just your acquisitions that add up 
to luxury. It’s a way an item makes you feel, not 
the actual thing. You wrap up in a Loro Piana 
cashmere throw in the dead of winter by the 
fire – you’ll know what I’m talking about. 

What is your definition of “high design?” For 
me, high design is when form and function are 
equally woven into the design of something 
that is truly beautiful. It can be anything as 

simple as an Hermès jewelry tray or something 
as everyday as my Nespresso. I love that thing! 
That’s high design to me.

Must high design always have a high price 
tag? No, not always, but often times…ouch. 
I have been known to pick up a few cashmere 
sweaters at Uniqlo from time to time.

If I were redecorating a new home on a limited 
budget, completely from scratch with no 
furnishings, what item(s) should I budget the 
most dollars for? Without hesitation, save the 

investment for the upholstery. You can fake 
it with fun and mass case good pieces pretty 
easily, but if you are sitting on that sofa every 
day you want a good one. Save the cheap 
thrills for home décor you can replace down 
the road. Buy your sofa and chairs to last 10 
years at least. You will never regret that.

What is your favorite home furnishings 
category to design for? That’s a tough one. 
I love the experience of doing anything and 
everything ceiling to floor. But I have to say my 
background, my history is in furniture. Good 
furniture. I have an affinity for well-made, well- 
built, quality upholstery like no one else you’ve 
met. We made our own for so many years, 
I know what it takes, and I am thrilled to be 
partnering with Lexington in the fall, because 
so do they.

How would you describe your signature style? 
Lately we have really focused on fresh new 
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Butera has a knack for incorporating coastal-chic design into his projects, like this relaxing scene from Lido Isle in Newport Beach, Calif.

UPSCALE RESIDENTIAL DESIGN  
CLIENTS ARE MOVING TOWARD 

A SIMPLER LIFESTYLE. THEY 
WANT FEWER PIECES,  

BUT THE BEST QUALITY.
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traditional, pattern-on-pattern, mixing vintage 
with new, and always an animal print or two. I 
think I have reached a place in my career that 
people can tell what’s quintessential Butera. 
That’s always a compliment.

When the idea well runs dry, how do you spark 
your creative juices? That’s easy...take a trip! 
If I sit and try to come up with ideas, that’s a 
bust. When I’m on the go, I make it a point to 
take notes, collect images. What did we do 
before iPhones? I did an entire collection of 
furniture one year based entirely on men’s 
haberdashery influences after being in a 
bespoke shop in London – it came flooding 
right in! Things get stale, I hop on a plane.

How have you seen the home furnishings 
industry evolve over the years? We saw 
a huge movement where anybody and 
everybody was a “designer” – collections 
popping up all over from celebrities with no 
experience. I think manufacturers realized 
that celeb endorsements don’t always 
equal up to ROI at the end consumer 
level. And I think they realize with such a 
huge financial commitment, it can be very 
beneficial to partner with someone who 
has a clear understanding of the industry, 
manufacturing, and what sells. That’s a true 

advantage of ours. My creative director, Ray 
Langhammer, knows better than anyone 
in the business what is selling and what is 
sitting. A spreadsheet can’t always tell you 
that.

Heading into High Point Market, is there 
any one new collection or piece that you’re 
especially excited about? Yes, I have to 
say the entire Castelle collection is going 
to change the way people look at outdoor. I 
always refer to our outdoor project as “the 
fifth room,” so I approached this collection 
like I would with couture furnishings. And the 
new chandeliers from Bradburn Home are 
incredible.

With regard to your businesses, what are 
your hopes and plans for the next year or 
two? No question, I am excited about the 
prospect of my Lexington Home Brands 
collection paving the way with major retailers 
and Barclay Butera store-within-a-store 
concepts across the country. With our 
complete whole home settings, we can layer 
in our rugs, bedding, lighting, the works, and 
create spaces for retailers that will really 
sing. And of course, more licensing. We will 
always entertain a good opportunity if it does 
not conflict with a current partner. n
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Butera’s design inspirations center on new traditional, ranging from global adventures to fashion and  
architecture to pattern-on-pattern with a touch of animal print.

AT A GLANCE
Where were you born, and where did you 
grow up? Palo Alto, Calif.

Education: Degree in political science and 
minor in economics from Brigham Young 
University.

Biggest challenge you face on a daily basis: 
Running the business, keeping it all moving 
forward, keeping the employees happy 
and partners happy and clients happy…. 
I wouldn’t change it for the world; my 
core staff is incredible, but there’s always 
something!

Highlight of your career thus far: Well, I have 
to say designing a Rolls Royce was pretty 
cool! But there’s so much more to come…

Where does your creative, mental and 
physical energy come from? I think you 
either have it or you don’t. I think it’s born 
into you – you can’t learn it, you can’t buy 
it, you can’t study it. I just know my mind 
whirls 100 miles per hour. I am rarely content 
with the way things are. If you’re not moving 
ahead, you’re dead.

Three words that best describe you: Driven, 
smart, and generous. 

Complete the sentence, “I wish I knew how 
to…” Play polo. I watch it, I love it, and I have 
never tried it. I think it would be so cool. And 
captain my own sailing yacht. I can sail, but I 
would love to be in charge. I think that’s why 
I love that Rolls Royce so much – I designed 
it after a yacht!

How do you relax and unwind? Sounds 
pretty simple, but nothing makes me happier 
than having close friends or family over to 
the house for a barbeque and a cocktail. 
Nice music filling the air, a fire glowing. No 
pressure – that’s the ticket.

How did you earn your very first paycheck? 
Way before the coffee house craze, I was of 
all things a barista! I was good at it. I would 
like to say I started the craze… maybe that’s 
why I love that Nespresso.

Your secret indulgence: Crazy, but 
sunbathing. You have to be so careful in 
California because you are constantly 
exposed. I use my 50++ sunscreen…but I 
love it. (Don’t tell my dermatologist.)

What are you reading right now: “Good to 
Great” by Jim Collins.

Favorite recording artist: Coldplay really 
gets me. Chris Martin’s voice is so haunting.

Favorite drink: Hands down the Golden 
Cadillac Margarita!


